CHAPTER - VII

Summary, Research Analysis, Conclusions and Recommendations

International Ltrade has occupiaed vital place in

the life af developing economias. MNo scanomy 1n the world

could  sustain withoot dependence on it. It has become a

Qquestion of survival for many of ths sconaomies of the

1

world.

[+ has heen regarded as the engine of growth because many

countries ot the world like oML, US4,

Japan, Canada,

fAustralia and Ywedern, owse thelir progress and development to
the key and positive yvola played by foreign trade of thesa

cangtries.

india, which has a2 glorified past in internztional

frade, 13 ot doing well. s trade deficit has reached from

A meagre amount of 49 crore in 1930-31 to an all time high

2. grave situation

figgure of Rs. 146640 orore 10 F2-93, This

has w@weverally affected India’'s FPalance of payment position

aritd  she  has to vely on undesirable huge debt to mitigate

problems, but in long run this strategqy could be of much

grave  consequences and can put the economy in a debt  &rap

position and an such country may hardly remain sovereign, In

this critical scenario, the exports and only th2 enhanced

volume of export can salvage the economy. The economic

survey 92-92% presented by Finance Minister Dr. Man Mohan

Singh in the parliament alsc emphasised the impoartance of
export growth and called for wmore vigorous attempts at

micro-level $0 sustain and also strengthen the present

mamentum in  expart growth for a lasting sclution fto  the

payment problems.
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1+ India 15 to evey bridge fthe current acocount

deficit of 4-7 bhillion, Lat alon® begome a factor market and

selact  range  of  goods and services with high  exports

. -
potentials.

Most strateglc and prosperous Gulf-region present

a goa3d apportenity for India, wehich has centurieses old

historical  and cuwltoaral relations, friendly political co-

nperation and geographical progimiliy.

In the Gulf region, six Arab Gulf countries namely

Bahrain, Howait, Oman, Jatar, Sandi Arabia and United Arab

Emiratas, to gather formed a regional cooperation body— Gulf

Cooperation Council {(B.2.C.7. India has an adverse balance

=f ftrade witihh these countries individually and collachaivaly

a5 a whole. The trade deficit  with these ocountrias is

largely due to bulv import af FPetroleam. If India by any

means cotld be able to balance i%s trade with tham, India’'s

half the problem of trade deficit could be solved,

In order to achieve this objective, in the present

stody an attempt has been made to amalyze various aspechts of

India’'s trade with these countries,



TL.l.d IMDIA'S TRADE WETH GULF COUNMTRIES

Centuriag old India’s trade with Hulf countries

assumed new s1gnificance since o1l boom in 2arly ssvanties,

1L boowm generated troemendous wealth and  these oountries

ook ambitious dsavelopmeant programmes o diversyify  their

gconomles,

I the Lotal import of G.C.C. countries, India's

share account only about two percent while tha2ir  share of

exports made fto India is J.7%. From India’s point of  view,

the share of G.C.C. countrises in our total axport has risen

from Z.2% in 1970-71 ta 7.3 1n 199192, 1t has recorded an

itnevraasing trand for the anbive pariod of study. The export

to these countries increased from BRs.e 4% crore in 19706-71 to
Ra, 3218 crore 1in 19921972 giving an averall growth of 3621 %
aver 1970~-71, By these facts India's expoart performance

with this regilion <an be {2armed as commandable.

Share of L.C.C. countries in our total imports has

risen tremendously from the meager share of 1,.9% in 1970-71

to 1B.4% in 1991-92.

India’'s import rose from Rs 320.4 crore in 1970-71

_—

to Rs. B786 crore in 1991-9%2 giving an increase of 288 times

over 70-71 India’s balance of trade with these countries

is
tncreasing advarsely since 78-7%9, the year in which India
had the last gppartunity to earn a trade surplus. India’'s
trade deficit ross from a meager amount of Rs. 15.34 crore
in 71-72 to Rs. BH6E crore in 91-9% giving a 3463 fold
increasa, This huge trade deficit is largely due to heavy
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AT IR Evgede ewlb gt ponen gty ald bhe

315 3.0 .0,
vomsr e pam A ot alubke HLO0F, Sawty carania and Hoawailt are

Uhoe o gor Evgadiog pachmeers ot Iodra s le Babheasn, Oman and

Satay ooy a 1low place 1a our Trade wihbh these  Countries,

PN romth rate of erport UG ED has performed ootatandingly

Bt Yoo ddoauF o an grawn 5000 yoee Sawtl Arabia has

registaerec Y Limes 1naresss o Export

mae e 1TR70-71 ., Ather

thess  two giant shace hoalders of oue swport, BEahreaio, Oman,

Watar and Fuawaitr have vegrstered D46,48,7 anad 7 fold increase

reapesThively aver the 1970-71,

Lo wepanret, W@ b, alone has a tobal shars of 58U

At biudra s total esspovt to Golf counbries 0 Y1-92 16w share

R vordan consisbently from 12.03W in 197071, Excent this
b

Country the sharse in tobal Indian export has fallen for sach

ki the remalning countries. Bahrain's share from S.d% to.
4

7%, Euwait’'s share from the largest share of I2.3% 1n 70—

71 to a 1low of only 4%, Dman share from 4.6% to XZ.4%, {Qatar

shace from 11.7% to 1.86% and Saudl Arabia’s sthare from 3I0.9%

tn  246.9%. The first ftwo countries U.AJE. and Saudi  Arabia

constitute more Lthan BOYW of India's total =2xport to G.C.C.

countries,

In import, Sauwdi Arabia’'s place comes on first

place, . A.E. 13 moch closmer to Sagdy Arabia these  Lhwo

e

countries alone oconstitute 5% ot hotal imports from (50000,

countries, Aftar Saurdi Arabila and UJ.A.E. the place of

Eahrain, kuawait, Oman and Qatar come.



Lo dmmposyt von af Treads

Covmpms b 1o 1 Pmdra = Lrade pr1th all thega
RS IXTR RPN ri moMee wrat same oas they ava hawing saimilar

AeanrTn L characteriatlos. O the side of wmport from thean
ot ies, L 1= the majgor ttem. Favtilicers, chemicals,
PINM = s s g metalg‘ matoal STUrRP, ol and waste  paper,
Hu b yoasted 1ron pyeltes, nubs o oand date s, avrtifioial
unifis and Dlastic materyals, praintaed boonks, Jodrnal ‘s and

peviondeaiaeg mendisinal and pharmacentioal prodocts ars thae

orhay yEems of umport .

O esport sgala, indira’s  compositron of Lrade
bl Lewed s from Ehe ahems: of Jdirest consomption o hagh Bech

capital goods  for boa lding the iy ecomamic and industrial
infrastroctore, ITrdian exports include rioce, tea, =pirces
frutts  and wvegetables, leather manufactures, textiles and
raasdy made garment, gems and jewellery, chemicals, machinery
mmEtrumants, transpart equipments, electric goods,
alectronic goods  and  other  anginegering  gQoods, tobacco,
cashews, nil meals, meat and meat products, cosmetics,
glasswares, furniture and wood prﬂductg, plastic products,

jute manufactures and handicrafts etc.

~J

L1.2.0 Relative importance

Among  all the si1x G.C.C. countries India’s trade
ralations are not of egqual importancs. This s largely  doe
L difference 1n total trade, economic development lewvel,

oil wealth and size of population of these countries. Indiza
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fravd lway s adverss balange oF trade woth

Sawdi  Arabia but
wikth LA GES, Dman and Gavar, Indra  Hraditronally had

pas1ivs balanmce  of Lrads and syt HAahrain and kuwait

Datamncs  of Lrade bhas nobt Deen antforplw 2o bher positive  or

magative 1o the fiest decade of Lthe study, But  in raoent

vaars ITodia hag entered ontn defiort trade alance with each

of Ehe sl B DL omunkries.

Baherain’ s shars i Inddra n total axport s &t

insigniticant leavel wiz. UU2E%W while 1bs share 0 India’s

tmport in 1.BYY%. India’s share in EBEahrain export has rose

-

from T.5% 10 1970 fo 10.12% 1 1990, But

India’'s share in
Bahrain' s awpoert has shown a4 declane from 2.4% 10 1970 to

il w

0,270 1y 19%0,

Fowait's share 1n India's export has declined from

L2 1 1YTV0 to 0.7 an 1990 while in India’s  import  its

=hars has rose form O.32% in 1970 1o 3,41 in 1990,

India’s share in Kuwait’'s export has rissn fram

0.264% to 6.34% while in import it has declined from 32.8% o

L.01%.

Oman’'s share in India’'s total export and import is

.12 and 1.13% respeciively whilse India’s share 1in  Oman’'s

A

axport and tmport has risen tgo 2.44 and 2.9% respectively,

flatav s share in India’'s total export and  import

1 1dentical at a3 low level of O0.13% while India’s share in

Qatar’'s 2xport and import is Q0.96% and 1.4% respectively.



Saudil Arabia s shares n India’'s export and import

have risen from 1.04% amd 1.82% 10 L9970 o 10%4% and 4, 1RY%

respectively in 1990 while Indra’s share 1n Saundi Arabia

esoort and amport hawve chamged from 1.19% and 2094% in 1970

tey 4,8% and 1.28Y%W in 1990 respechively.

oalkE. s share in India’s export and itmport have

raegistered notable increase from almost nil to 2.7

s

(]
e

and

d.C1% reampactively while India s sharves in UUALE, s export

and import have also ncreased from NIl oand 2.6%

L.

in 1970 to

[

TW1TY and 4514 0 1980 vaspactively.

71,5 EAPORT MAREETINMG IN GULE COUNTRIES 3

Export Marketing has ooccupled a significant place

in  the smtudies af internmational trade and marketing. ARy

country which aim to booest its sxport bhas ta

pay adeguat=a

attention to the wide spectrum of export marketing wviz

marketing research, export pricing, advertising, packings,

finance, production of quality goods. adhering to the time

sthedules, transportation and other related aspects.

Gulf market 1is bHighly competitive and need a

clear, pragmatic, well coordinated policy regarding eyxpart

marketing in order to bobst its trade share with BGulf

countries, Dua o lack of proper strategy of export

marketing India failed to tap the vast potential of these

countriss and could not show its capabilities in the Gulf

Market. In India, exports have been treated with selling



appraach. Many studias show bhat Tndian esporting communi by
lacks in marketing skills. They spend negligible amount 0N

diarkebiog  resaarch, adwertising and making business wvaiwsibs

tev fovrergn mavks Ls, Thers 1s neither

syatematic planning

oy comml tment regavding goality, price, delivery and
packagifyg 2k,

Veouliartties of  Gulf markek reguire speciatl

attention to the following problems 1n order to have a  good

mix of export marketing strateqgy.

1. Selection of approprliate anentss

s thay are yndizspensable for doing business 1in
the Gulf market, Thesase agents showld be 1dentified  and
aelected very carefully. Chambers of Commerce of respective

countri=s and Business Directories oould be consulted.

Z.hpalitative Produckts:

Gulf market is highly quality conscious as the
BGulf buyers have the privilege of having best of the world.
Quality product can result in more acceptability and repeat
oarders. Quality produckts are the bedrock for continuous
gromth  of expart to this region. Indian firms should not
anly maintain quality consistently but alsa to strive hard
to achieve certification of ISD-920600 cateqgary f roam
Intarpational Institute of standard, Genewa ta sustain  in

the Gulf market.



T, Lompetitive Export-Pricings

It is ane of the important component of whole

arparkt  markebting mix., Gulf buyers now have become mora

price  conscious, Pricing has  to be made ain a2 dynamic

anvironment kesping in view the behavioor of buyers, cost
structure and pricing of counterpart competiftors. It has to
be reviewed conbinudusly from the feedback of marketing

research.

4., Enport Finances

It is nesded at all stages of pre-shipment and
post-shipment and exporting community shosld  take the
advantage oaf existing machinery as the soenario of Gulf
market has changed., Bulf buyers

also give arders on  credil

instead of extending advances for their reqguirements.

3, Delivery in times

There is an urgent need to emphasise on this

aspect as to ensure consistency and continuity in supply of

goods to Gulf¥ market with strict adherence to deliwvery

schedules.

&. Export Packaging:

It shouwld be of good quality, standard design and
strong enough to protect the goods against breakage. It

should also be atsttractive enough to appeal fthe consumer.

Standards and assistance of Indian Institute of packaging,

Bombiay can contribute much in this respect.




7. Vizits and Travel:

Personal wvisits to the Gulf market by the

top
arecubtives of exporting companies fram Lime o Lime can  pay
rich dividend in gebtting new ordersg, removal of

misunderstandings abouwt LHthe praduct, redressal of grievances

directly, collection of specific information and developing

new realistic market strategies.

2. Visitgs of Foreign EBuvers:

There should be an arrangement to invite

dalegations of Gulf businessmen to asseuss the rapid strides

made by Indian imdustry. These visit will build good image

aof  the country  and Indian exporters will not  face any

initizl resistance to the acceptance of their products.

?. Export Advertisement and Sales Promotion:

These are +the key to succeed in stiff global
competition. Indiamn exporter should adopt useful means like

advertisements 1in local newspapers, jJournals, periocdicals

and business directories of the Gulf countries, T.V. , radio

cinema slides, participation in trade fairs and exhibition

are also impartant means,.

10, Dissemination of trade data and commevrcial intelligence

It is very crucial for successful implementation
of export marketing. One exclusive agency for this region

should be setup using all latest technology in communication

and information field such as computers, electronics and

satellite communication system.
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11. Tradr Fairs and Exhibitionss

They have ocoupied prominent place 1n gur  expoart

marketimg 1 ovder £o boost our export. We  should invite

Gulf business compantes to attend our trade fairs and Indian

companies  should be encouraged to participate in the trade

fairs and exhibitions organisasd in Gulf countries.

12. Yranaporhtations

For qguick delivery, safety of products, freight

considerations and insurance purposes, selection of  right

meansz of transportation 1s crucial  for better export

marketing.

1. Role of Promational Agencies should be consolidated:

Various pronotional agencies like Export Promobtion
Councils, Trade Eoard, Commodity Boards, 1TFO, FIED, STC,

beCI%s, ECGCI, EXIM Bank, ITIFT, IIP Embassies, High

Commissions, Chambers of Commerce should alse enhance their

active role in promoting export-culture in the country.

14, Continuous marketing researchs

In order to have a result oriented strategy
ragarding export marketing and a good marketing mix could be
obtained, there is an wurgent and

continuous need to

undertake marketing research.

13. Professional Approach in Export Marketing:

There is an urgent need to develop a professional

approach in export marketing to the task of managing export

trade.



7.i.4 TRENDS OF FOREISHN TRADE OF SULF COUNTRIES

Gulf countries has turned 1nto a major  trading

eenbre of  bhe  world, Theivr ftrade have registered a
marvellous growth over the years despite the o0il slum in
1984, Their trade were at peak in =arly years of 19807's.

Afterwvards alen their 1mport trends show an increasing trend

and it 15 expectad that these frends will caontinue in the

decarcle of “G'= alzo.

Bahrain, Huwait, Oman, Ratar, Sauwdi Arabia and
UAaE, all these countries are having trade surplus. Far  all

the six cowntries major item of export is o1l which

alone

constitute from 70% to 29% of their total exports.
Qther ittems of exports from these countries
ine lude fertilizers, oarganic and  inorganic chemicals,

products  of petprg chemicals, non—farrous metals, metal

scrap, sulphoer and irepn pyrites, pulp and waste paper  and

dates ek,

Import of these countries is composed of almost
avery thing from daily consumer goods to the high tech
capital goods. Gulf market is a very tempting market for
the overseas exporters, The main items of their imports
are machinery, transport equipments, food stuffs and live
animals, textiles and ready-made garments, chemicals, gems
and jewellery, leather gonds, handicrafts, cosmetics and
toniletries, building materials, electrical Qoods ,
electronics, commercial vehicles and number of engineering

Qoods.



Their mai~e  trading partners for e«pory  and
tmpork hoth  include  Japan, UBA, LK, francs, Italy,
Metherlands, and other EEL countries, India, §

%. Vorea,

Singapore, Australia, Chimna and these countries themselves,

India i1s also amang major trading partners af the

region,  Ibs position has been discussed in chapter 11, 1lés

zhare n the esport and import of  the G,C.C. counfrieg
individually ang collectively as a whole in dollar terms has
Dean given in  the respective tables which can alsno

facilitate to assess India’'s position with these countries,

India's total trade with $his region has increased

from % 104 million in 1970 o % Z0?% million in 1990, India

b a

, a4 surplus of # 21 million in 1970 which turned into a
Fige deticit of € 1039 million 1n 199¢. The export of India
rase from % &2.7 million in 1970 to % 1018 million in 1990,

while import of India increased from % 41.1 million in 1970

to ¢ 2077 million in 1990.

India’s share in  total ewport of the G.C.C.
countries increased from O.7% in 1970 to 2.9% in 1990 while
its share in their imports has registered a decline from

.14 in 1970 to 2% in 1990,

Gulf countries present a profitable target for the
overseas exporters by way of great scope of export, Their

ail will continue to play a major role in  international

business.



They IMawe also great potential wn the farm of

joint wentures 10 the wvarious Tields like petrochemicals,

chemicales, terislizers, aluminoum, textiles, agricultural

am  processad food produachs, Bngineering  goods, leathar

goods,  shipping, insurance, banking, tourism, education,

housing and traiming facilitiazgs eho

Indya  has  a gaod scope in agriculture as  these

countrias  are ftrying to develoap their agriculfture in order

to reduce their dependence on other couptries. India could

play a vital role 1n assisting their agricultural

developmant orojects  in the fields of rural development,

irvigation, drainage, agricultural machinery and  implements

and agro-based industries.  This potential should be

tapped
fislly .

Dther fields having good prospects incluade
automobile tyres, paints and wvarnishes, soft drinks,
galvanizing steel plants, sugar refinery, gasturbines,
office equipments, air-conditioning units, geological and
mineral surveys and exploration, power projects,

"

telecommunication projects, dairy products and drugs and

pharmaceuticals etc.

7.1.5 INDIA'S EXPORY PROSPECTSE IN GULF COUNTRIES :

India <an enhance itz trade share with Gulf
countries by making full use of existing export prospescts
and potentialities in products, services, project exports,

joint ventures and third country collaboration.



THRLUEST Products having good exportg potential
include capital goods, consumsr durables, electronics  and

computar enft ware , gems and jewellary, iron and steel,

leather and leather products arms and ammunitions, textiles,

Clothing and ready—made gQarments, fresh fruits and
vegebtables, processad food produczts, engineesring goods, meat
_and eat producis, marine products, tea, splces, rice, jute
and  manufacturss  and railway equipments., Other 1tems of
axpoart include coffee, tobacoo, sugar, handicraftts, antigue

i tams, dacarative  and gift  ikems, chemicals, drugs,

pharmacenticals, hospital equipmants, gas turbines,

machinery of Ccement, fterbiles and sugar industries, diesel
aNgitas amd  parts, generators, air conditioners, air

conpressors,  btransformers, commercial  vehicles, building

materi1als and Lransport eguipmants ebo,

India can improve trade relations by offering

better services in the following areas also.

Manpower export field still presents a qood scope despite so
many hurdles if specific skills to match the job

requiremants and changing needs of the countries are met.

Banking More opening of overseas branches in the Gulf
countries by Indian banks could yield good result keeping in

view af the presence of millions of Indian worksars in the

Bulf,
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Iovanrances As 0 an important  economis ackivity, 1t al
presents oo scope of  cooperation. Life Insurance
Corporation of India had alrsady started work in Bahrain and

DAE by establishing Joint venturss.

Tourism Promotion of tourism in both side couwld give best

-
fruits and thiz gector can easlily be developed keeping in
visw of the vast soops2 of development of touriso 1in India

amd Gol .

Health, Education, Shipping, Explaration of il Geological

surveys, HMousing, RBural Develogpment and Training facilities

provide good scope of services in Gulf countries  through

wich India can earn huge amount of foreign swxizhange.

Froject exports, Conzultancy Services, Joint ventures and

Third country collaboration need special treatment as

these

activities can easily check the mounting trade deficit,.
These activities are suffering from various problems like
stiff competition from developed countries, inability and
inexperience, lack of marketing approach, lack of financial
strength, bottlenecks and domestic shgrtage, procedural
delays, lack of information and incomplete projects etc.

Despite all these problems India has well initiated i1n theae

areas. India’s performance can be improved by adaopting
consartium approach, strengthening cooperation with

developing and developed countries, marketing approach,
price competitiveness, diversification, financing and

through better management and supportive role of government.
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- Folicy of Bulf countries to give preference of
incal companies, 2noourag:2 bto establish morsg joint ventares

in o warious areatn.

These aztivities of project export, consultancy
servicas, joint ventures and third cownbtry collaboration can
snlve the acute problem of increasing trade deficit. They
can also projsoct a gqood image as a live partrer in the

economic develoapment of the Gulf region.

7-.1.46 IMPORT PROSPFECTS FROM GULE COUNTRIES

7aleta ) Products o

Gulf countries offer many products  at very
competitive price and with comparative Cost advantage. g1l

as cheap saurce of energy will continue 0 be main item of
impart from these countries 1n  years to come=. Sulf
countries have also started producing many petrochemicals by
establishing sophisticated large scale plants using modern

technology. India can  import Petro chemicals like

athylbenzene, alpha- olifines, EDC, Fertilirers, sulphur

MNon—-ferrous wetals like copper, gold, zluminium and crude—

minerals metalliferrous ores, metal scrap, pulp and waste
paper, roastad iron pyrites, dates and nuts, pearls and semi
precious shtones, chemicals, artificial resins and plastic
materials e%tc. are fthe other products of import having

good

prospects and with comparative cost advantage.
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TolohAGD aid andg ITnvestment i

India has not attracted much ai1d, grants, loans

and investnant from Gulf counkries., It thas baen much

henefitad by huge remittances from the Indian  workers.
India recsived $31 billion through individual remittances
and  #57% million through aid between 1974 to 1890, NRI

)

daposits have veached to Rs, 219746 craore in Q1-52. India’'s

total aid from Bulf countries was at very low level in both
the terms of authorization and wutilisation, Gulf's share in
India’s total external assistance has also decrsased from
2.082 1in 19BO-21 to a negligible share of only 0.6% in 0G-91.
Though India bas completed various projects financed hy

variouws development funds of these countries

Tnvestment on commercial basis from Bulf countries
has been a non—starter due to different lending and
investing priorities af Gulf countries and India’s
restrictive fareign investment regime. But now with a mare
liberalized foreign investment policy, India tould expect a
bright future in this area also through establishing Jjoint
ventures in variogus fields, if serious efforts are made and

factors inhibiting investment are checked.



T ™

7.2 Research Gnalysis and Findings

This research analysis pertaing to six  countries

of the Gulf region. The period of research analysis covers

data for five years 1.e. 1987-88 to 1991-92. Faor these five

years almost all data are available whereas for earlier

years complete range of data are not available to ensure a
uni form comparative research analysis, 1n view aof this, the
study is restricted to a five year analysis. The main source

of the data has been Directorate General of Commercial
Intelligence and Statiatics (DGCIRE) Calcutta, hawewver the
latest Journals particularly the Reports on Currency and
Finance of REI and Economic Surveys of Gove. of India for
YAPrioS years have been liberally used to praviding a better
research analysis. The sample, therefore has been chasen an
the basis of availability of data. The main aim of ths
situdy 1z to identify the trends in foreign trade with the
sample countries and this objective is being achieved
because the trend i3 known to wus after this research

analysis 1is oOver. The study also intends to test the

following hypotheses @

1. that India’s export performance with G.C.C. countries

haz been commendable.

2. that Indian export community is lacking in marketing
approach in business with the Gulf region.

T. that 1India has not done well in the areas of project
export, consultancy, joint ventures, tourism and othar
services,

4. that Bulf investment in to India has been a non-

starter.



discussions in the relevant chapters are made earlier but to
achieve the major objective of the study to identify the

trends of trade with six 5.C.C. countries, the data analysis

for these oountries in a consolidated form is presented

here. This research analysis, ~“ounftry wise, and findings

thereon will facilitate testing of hypotheses as well. The

research anzalysis is based on consolidated Master tables,

related with direction and composition of India’'s trade with

these countries, which have been given in appendices I and

I11. Separate country-wise tables alsoc have been supplemented

in the research analysis itself.




Zawel Babhvrain 3

Table 7.1
Direckion of Trade with Bahrain

(Rs. 1n crore}

L Year . Expart Impork B/T
1987-88 T&.T 55 .4 -1B8.9
1988-39 S39.2 234.1 174.9
1989--80 B7.5 274.4 -184.%
199091 I 45205 ~E99.4
199192 1200 835,95 ~733.5

CSouvurce ¢ L.G.C.I1. 2 S,

India’s trade with Bahrain is increasing
continuously. Expaort to Bahrain w2re Rs., 346.7, 39.2, B8B7.5,
&Z.2 and 120 crores in years 1987-88, 88-8%, 89-90, F0-91
ang 91-92 respectively while in the same periods the imports
were Rs, 55.6&, 234.1, 274.4, 4462.3 and 853.5 crores, The
net trade balance in all the years was negative. The wvalue
af trade deficit for these five years was Rg. 18.9 crore,

194.9, 1846.%, 3I99.4 and 73Z.5 crore.



TaARLE 7.2

COMPFOSITION : MAJOR TTEMES OF EXPORT AMD IMPORT : BAHRAIN

(Rs., in crora)

SLuND, Commodity 57-88 BB-8% B¥-20 F0-%1 91-92

1z EXPORT

i. Agricultural 27.35  1e.24 31.7%  I0,12 B2.32
food Products
af which
tea 1.45 1.4 1.48 2.83 4.47
rice 11,07 4.85 13.24 11,32 13.05
fruits % vegetables
(fresh % processed) 4.2%7 4,202 &.B7 &. 92 10.99
meat 2.79 2.76 3.81 .35 7 .05
sploes .50 0.8 Q.90 .86 1.7

~h

2. Textiles & readymade

garments 1.8

*J

2.45 5.58 .31 24.G4

Y. Machinery, Transport

equipments % other

engineering goods 1.04 2.13 T.27 X.80 B8.70
4. Leathers 0.28 .24 0.40 0,70 1.40
D. Handicrafts 0.54 0.45 G. 459 0.53 1.54
11 - IMPORT
1. Chemicals 4.50 15.74 4.25 3IL.47 B4.%4
2. MNMan—ferrous Metals 24.11 13.17 14£.99 5.80 ?.41
Z. Metal Secrap 1Z.01 B.27 7.33 8.53 12X.89
4, Sulphur % roasted

iron pyrites - - - - 18.3%4
9. Pulp % waste paper - - - - 2.43%

Source : D.G.C.I. &% S.



The composi tion of India’'s export trclude
agricultural  and  food products, textilas and  readymade
gqarments, machinery, transport eguipments, leathers and

handicratess eatoc. Agricultural products alone constituted

734 of total expart in 1987-BB this ratio slightly moved

toer  to A% in R1-92, the ratio of textiles and garment

rose  from B5Y in 87-88 to 22%  in 21-92, Machinery and
transpart equipment share in total sxport also rose from 3%

in 18B7-8B8 to 7% in 1991-92.

In LMPOart, the major items are chemicals, nan-
farrous metals, metal scrap, =ulphur and  roasted  i1ron

nyrites besides PDL.

Y.2.1.1 Major findings

During the five year study export registered a growth of

qmore than I224%.

i1i. Browth in import was 1425%,

iii.The ftrade deficit rose from Rs 18.2 crore in 87-88 to
Re, 733.9 crore in 1991-92 giving a I9 fald increase.

iv, Export of agricultural products has great potential as
it constitutes around 70% of the total exports to this
tiny state. Other goads having qQoad export potential
are textiles and readymade garments, machinery,
transport equipments and aother enqgineering groducts,

vo In import af non-ail items larger share goes to

chemicals and then to metal scrap, sulphur and iron

pyrites and non—ferrous metals.




Z.0.2 Kuwait

lndia’s trade with Kuwail® 1s alsoc gn an  increasing

scale execept for the year 1990-91 10 which Euwait was

struggling for its own  survival duee to  imvasion and

annaxdtion by Irag and then spread of the Gulf warp.

Table 7.3
Direction af Trade with Kuwait

(R=, in orore)

Year Export Import B/T

19B7-88  104.0 472G -ZL6 .0
1288-89 144.0 922.0 -378.0
198990 19B.0 1160.0 —FLEZ.C
1990-91 74.0 TLZ.0 =289 .0
1991-92  1289.0 22.0 -&93. 0

Source : D.G.C.I., & 5.

India‘'s export, import and balance of trade were
Rs. 10& crorey, 472 «crore and -36&6 crare in 1787-88
respectively. The export and import baoth increased in
subsequaent two years of 1988-8%9 and 8%9-90 in which they were
Rs. 144 erore, Rs. 922 crore in BB-B% and Rs. 198 crore and
Rs. 1160 crore in 8%-%0 respectively. In 1990-%1 the export

and import both decreased to the lavel of Rs. 74 crore and

Rs. 363 crore but in the year 91-92 it again rose ta Rs. 129

crore and B22 crore respectively.



TARLE 7.4

COMPOSTITION ¢« MAJOR ITEMS OF EXPORT & IMPORT @ RUWAILTY

.

(Rs. in crore)

S.MND,. Commodity 27128 Be5-89 Be-90 -1 B1-92
1 - EXPORY
1. Agricualtural & &&.P1 78.98 B4.98  IZ2,.DB0 BIL.I0

fonod Products

af whioh
tea b 4.81 &85 & .02 4.12
rice Z2.34 3FT6.15 0 FBR.1& 1Z.07  18.8&

fruits & vegetables

{(fresh % procesised} 10,78 12.72 17.97 &.44 &.57
meat 2.01 T.585 S.44 2.%94 &.75
spices Z2.04 4,14 3.47 .20 1.58
2. Gems % Jewellery 14.2% 19.30 22.41 5.85 B2.32

L. Textiles % readymade

garments B8.59 1&6.84 26.52 14.13 17

32

4, Machinery, Transport

equipments & othenr

engineering goods T.42 &.39 10,73 5.26 3I1.53
5. Leathers 0.35 0.69 2.02 0.85 1.26
&. Handicrafts 1.36 2.42 J.31 1.08 1.61
II - IMPORT
1. Chemicals 8.32. .42 T35 7.14 -
2. Metal scrap 1.01 Z.75 7.59 4.04 o.88

J. Sulphur % roasted

iron pyrites 17.87 18.47 1&.27 B8.62 -

S i Bt e T i B P e i S T rn ] . T S ot L —— — i — o e L . o S o T ——— T —

Source : D.G.C.I. % S.
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Composition of ewport and import with Kowait is
alse  same as af Bahrain., In export, agricultural and  food
prodouct tops all the products with the share of 63% and  41%
in 1987-88 and F1-9% respecliively. Increased share has gone
ko machinary, transport egquipments and other engineering
products from 3% to 24%,

In i1mports, the o1l continue to dominate, Other
items of import are chemicals, metal scrap, sulphur  and

raasted iron pyrites etc.

Zud 2 ) Major Findings s

1. Export increased only by Z1.48% for the entire five
YEAPS, It increassd from Rs. 120 crore in 1987-28  to
Ra. 129 crore in 1921-92.,

. Import ragistered a growth af 74%,

. The trade deficit increased from Rs. 366 crore in 1987-
B8 to Rgs. &93 crore in F1-92, alightly less than two
times.

4. Agricultural anmd food products continue to be No. 1
thrust sector but engineering goods have also enhanced
their potentials by capturing 4% share in 1991-92 from

a mere I% in 1987-88.

Y



Oman 1is a country with whom India used to earn
trade surplus by making more exports for sevaral year, In
this recent five years also India’s expart is higher than

its  i1mports for the first four ysars. In 193788, India‘s

Table 7.5
Direction of Trade with Oman

{Rss. 1n crara)

Year Expart Import B/T

197 -8B 84.3 B1.0 +3.0
1983-87 TR.E G0 +62. 6
178950 B?.1 9.4 +B83I.5
199091 101.5 7Z.9 +27.4
1991-92 10B.8 114.1 -5.3

A e A — i — L A A A ——— s o - —— T, S —— il —f——

Source : D.G.C.I. & 5.

exports, import and trade balance were Rs, 84.32 crore, Rs,
B0.7 and Rs. I.6 crore respectively. in the subsequent
three years India‘s exports were Rs, 75.6 crore, 389.14
crore and Ra. 101.44 crore. While corresponding imports
were Rs. &.37 crore, Rs. 5.6 craore and Rs. 723.8B7 crore. In
the vear 1991-92 India entered intco a deficit trade wuwith
this country also. In this year India’'s exports, imports
and trade balance stood as Rs. 10B.73 crore, 114,11 crore

and Rs, -5.36 crore respectively.
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COMPNSITION @ MAJOR ITEMS

SeMD. Commodi by

1. EXPORY
Lo Agricultural %
foond Products

af which

fruits & vegetables

{(fresh % processed)

2. Bems 2 Jewellery

garments

4, Machinery, Transport

equipments % other
engineering goods
5. Leathers
&. Handicrafts
I1 - IMPORT
1. Chemicals

2. Non-ferraus metals

3. Metal scrap

4, Fruits,Dates & hNuts

F. Teutiles % readymade

TARLE

D1.80

.80

30,47

&2

LA
0.950
1.77

T.h

Be-8%

IO 0D

4,02

1&£.50

2.13
.60

4,49

OF EXPLORT & IMP

B~ 50

34,73

4.74

16.325

14.62

10.42

0. 80

0,39
J.41

1.14

BRT : UMAN

(Rs. in crore)

QS

G1--92

I
R

.03

19.20

49,97

40.86

[y
4 b
W
[y -

@]
-0
o
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In ewport, agricultural and Tood praducts dominate
the other items. Share of thase products were &1% and 45Y%

in B7-8B and F1-92 ragpectively. Share gof textiles angd

readymade garments has gone wup from 7.44 in B7-88 to X7.3%
in 192192, The share of machinery and other enginearing
guods  has also increased from 7.6% in 1987-88 to 135,34 1in
199192,

in  import, oman is not a major trading partner,
In recent years India wused to import oil from this country
alaso. in addition to oil import India also import oOther

isams irt smaller guantities like non—-ferrous metals,

chemtcals fruits and nuts ato.
L)

7.2.3.1 Major Findings

i. Expart rose from Rs., B4.7% crore in 1987-88 to Rs. 10B.0

crore in 1921-92 giving a growth rate aof 29%.

2. Import ingreased from Rs. B8 crore to Rs. 114.1 crore
giving 3 growth of 40Q.74%.

T India’s trade surplus of Rs. 3 crare in 1987-88 turned
into deficit af Rs, 5.3 crore in 1991-92.

4. Agricultural products hold first position the share of

textiles and readymade garments Has also increased

tremendously from 7.4% in 87-8B8 to I7.5% in 1991-92.

&0



S Gt e

ITredya < brade with Hatar has been on a4 Llow profile

and 165 rank is lowest amang 317 the siv G.C.0 countries but

in  recent years, India has also entered in to deticit  with

this #@mall country due Yo il import,

Table 7.7
Diraction of Trade with Qatar

{(Rz. in crovey

Year Export Import BT
198788 17.1 HE .0 -20.9
i788-8% 21.7 51.4 =329.7
19E9-9C¢  29.2 29.8 +3.4
19%90--91 30,9 43,0 ~-17.1
1991-92 44.%9 B4 ~-I8.7

i — ——— 1 o ——— = LA 1t i T S 8 o . W S T A — S - — — . — = —

Source ¢ D.G.C.I. & .

India's export to this country rose from Rs. 17.1
crore in 1987-88 to Rs. 46.% crore giving an increase of
174.2% pver the five years India’s import from this country

increased from Rs., I8 crore in 87-88 to Rs., 85.6 crore 1in

1991-92 regigstering a growth of 12&£.3%. Trade deficit rose

from Rs, Z0.2 crore in 1987-88B to Rs., I8.7 crore in 1991-92.



Y R A o
. COMPOSITION @ MA&JOR LTEMYS OF EXPORT 2 IMPORT @1 WATAR

E.MNDO. Commodi by 2738 BB-8%Y 8%-20 G4-91 9192
1 - _EXPORT
1. Agricultural ¥ E.20 TLAD 1052 13,72 19.4&7
food Products
af which
tea 2.19 1,995 2.5 .61 4.86
rice 1.59 1.9&4 1.47 2,89 2.18
tfruits % wvegetables
{fresh % processed) 2.74 2032 T 00 2.6% J.3b
maat .54 0,72 .35 1.98 1.02
spices (.40 LNy .41 .29 0.31
2. BGems & Jewellery 1.24 5.18 9.16 0,58 5.14
2. Textiles & readymade
garments 1.74  1.75  T.47  6.46 13.61
4. Machinery, Transport
equipments % other
engineering goods Z.58 Z2.54 4,21 .28 S.42
5. Leathers G.15 .1l .18 0.20 2.23
6. Handicrafts 0,27 .16 0.%7 0.4 0.oX
II ~ IMPORT
i. Chemicals 7.57 12.24 6.6 17.58 58.52
2. Fertilizers 2.2%9 - - - -
Z. Sulpbur 2 rpasted
iron pyrites 4,31 5.87 4.9% 10.11 2.30

e R e e e e e e e e M A e et i o e ek L e Sk S R i e ¥ T S e i —— T ——— — — i T

Source : D.G.C.I. % H.



In composition ot axpord, agricultural  and food

praducts  constibtued 48%  and IE%W in 1987-B8 and 1991912

respectively. Which shows potentililies of these products.

The shares of textiles and readymade garments, machinery and

engineering products and gems and jewellery have also gone

up during the period.

Y

T2 4.1 Major Findings =

1. Export and impeort registered the growth rates of 174,.34%

and 1246.3% respectively.

2. Iindia alseo entered in to the trade deficit with this
amall counbry.
X. Agricultural and food products, textiles and readymade

garments and 2ngineering products have good potential.



Tades Saudy Brabla g

India's trade with the largest country of the
region has been on an increasing trend 1n all the spheves of
trade viz. value and volume of imports and exports. India’s
. Table 7.9

Direction of Trade with Saudi Arabia

(Rs. in crore)

Year Export Import B/T

19E7-BEB  296.0 THES LG —~4&% .0
198R-B% I2I.0 1874,0 —-1571.0
198250 42,0 1448.0 ~1019.0
1990-21  418.0 28%89.0 ~-2481.0
199192 8465.0 I578.0 ~2713.0

M M e i o i e e e e S F S A o s ToTa o o ey O ey S e T e e P e e it

Sources : D,.G.C.1. % S.

export to this country has been i1increasing continuously.

During the recent five years also it increased from Rs. 294

crore in 1987-88 to Rs., 843 crore in 19%1-92 giving a growth

rate of 192%. Imports from this country has been increasing

at a much faster rate. Import increased from Rs, 765 crore

in 1987-88B to Rs. X578 crore in 1921-?2 registering a growth

rate of 3&8%. India suffered most from Saudi Arabia as far

as the trade deficit is concerned. Trade deficit with this
country has risen from Rs. 449 crore in 1987-88 to Rs., 2713

crare in 1991-92,




TABLE 7.10

COMPOSITION @ MAJOR ITEMS OF EXPORT % IMPORT

S.

Source @

DlGICIII ?i

QLS

:SAUDI ARABIA

(Rs., in crora)

S.NO. Commodity B7-26 BB-B%F £9-9¢ 0-91 21-92
I - EXPORT |
1. Agricultural % 163,70 195.20 273.74 257.74 4BE.13

food Praoducts

af which

tea 12.40  10.92 1&4.65%° 27.80 27.90

rice 72.70 103,34 163.30 143,28 277.72

fruits % vegetables

{fresh % processed) 17.73 20.02 2&6.61 284.&7 35,75

meaat 2.27 x.97 4.%7 7.56 11.37

spices 1Z2.57 14.17 11.47 8.05 11.83
2. Bems % Jewellery 2.8% 3.29 2.8%9 0.79 2.18
3. Tewxtiles % readymade

garments I1.17 27.2 48.10 B83.27 123.467
4. Machinery, Transpori

equipments % other

engineering goods 24 .65 I3 14 36,00 IP.70C BY.BE
9. Leathers 1.19 1.56 2.58 2.0646 B.71
&. Handicrafts 11.75 12.24 12.81 .37 27.2
'IT - IMPORT
1. Chemicals 23.52 142.49 103.79 124.10 167.13
2. Fertilizers - - - - 4B.62
3. Non-ferrous metals .68 1.75 ?.04 21.78 183.74
4, Metal scrap 1.31 2.74 b.2& 12,42 10,63
9. Sulphur % roasted

Iron Pyrites 79.Z4 &1.3I5 Bil.96 97.39 92.8B
&. Pulp & waste paper - - - - 15.34
7. Fruits, Dates % Nuts 0.10 0.10 0.17 0.10 0.24
B. Artificial Resins &

Plastic Products - - - - 159.80



In majyor 1%ems  of expuarta ] Lhis coopy by,
agricaltural and food products also hold fivst position as
in the case of other countries, The share aof theses products
has marginally increased from D3DY in 1987-88 to 5&.4% in
1981-92 far thizs country. This constant increased ratio is
largely duae to bulk import of basmati rice for which the

Saudi Arabia is a, major i1mporting country. Other items of

puport having good potential includse textiles and readymada
£ 3 9 R ¥

garments and machinery and engineering goods. Exports of

readymade garwmznits and textiles have increased by 3004 1n

the five wyoars (from Rs. 21 orore to Rs. 122.7 crore! while

increase in 2ngineesring gonds is arownd 260%, In the 1mpord
side, Saudi Arabia is the largest oil sxporter of India. T¢%
ajone  fullfil India’'s more than 30% of total POL  imporis
which 15 abgout J0 millieon tonnes per year. Other items of
imports include products of patro-chemicals, chemicals, non-
ferrous metals, metal scrap, sulphur and roasted iron

pyrites, artificial resins and plastic products etc.

7,2.5.1 Major Findings =

1. Saudi Arabia has been the major trading partner of
India among all the six G.C.C. countries for the entire

period. It still lead in tatal trade, import and trade

deficit.

2. Export +to Saudi Arabia has increased by 192% while
import rose by I4B% in last five years.

S Agricultural and food products are more than half of

the total exports destined o Saudi Arabia. Gther
i1tems having tremendous prospects incloude textiles and

readymade garments and machinery and engineering

pradocts.

2&&



TalZed Mnated Avab Eairates

]

India's trade relations with U.AE. has grown
anormously. It has oocoupiled number one position in exports
among all the six 6G.C.C. countries,

Table 7.11
Divectioan of Trade with U,A.E.

(Rz. in craora)

Year Export Import B/T

1987-88  I14.0 T6ZT.0 ~449 .0
17223-8% 426.0 B71.0 —445 .0
198990 T1e,. 0 1448.C -738.0
197097 780,00 190G0.0 —1120.0
1991-92  1790.0 0780 -1288.0

A e P A e e R St o e e i B o e i o T o o £ o b B o e e A

Source @ D.G.C.I1. 2 S.

Exports made to U.A.E. has increased from Rs. 314
crare  in 19B87-88 to Rs. 1790 crare in 1991-92 qgiving a
gromth of 470%. Export te this country is increasing year
by vyear. Export for last five year stood as Rs. 314 trare,
424 crore, 710 crore, 789 crore and 1790 crore, Import
trend is alsa going up. Import for these years were Rs, 763
crore, B71 crore, 1443 crore, 1900 crore and 3JI078 crore.
Growth in imports far the five year stood at the level of
£ T

S04 The trade deficit with this country has also

increased from Rs. 449 crore in 1987-88 to Rs. 1288 crore in

19591-92,

L W S



TABLE 7.14
COMPOSITION @ WMAJOR ITEME OF EXPORT 2 IMPORT @ U.A.E.

(Rs, 1n crore)

S.ND. Commodity R27-B8 BRBB-89 B9--2C 9Q0-%91 91-92
I-EXPORT N
e Agricultural % 142,71 138,38 192.%0 213%.41 3I746.38B
food Praducts
of which
tea 15.95 14.71 20,95 IN.172 446019
rice 24.21 21.1% Z0.100 25,65 D4H.40

fruite & vegetables
{(fresh % processed: I7.72 44,89 54,2 &7 .97 ?3.B1

v
Ly

me3at 26,60 29.446 41.04 448 .72

72 55,11

spices 7.82 15,92 12,10 S5.27 2i.1B

2., Gems % Jewellery 28.53 B5G.5 84,48 &2.39 278.71
-

J. Teuxtiles % readymade
garments 4,44 11B.A61 290,37 Z12.2B £45.14
4. Machinery, Transport

equipments % other

engineering goods 25.01 ZX4.32 T 00 BX.01 195.45
5. Leathers 1.13 2447 J.01 S.08 12,45
4. Handicrafts Z2.88 T.Bo é&.463 5.65 16.33%
1T —~ IMPORT
1. Chemicals 17.02 2R9.4&2 9.21 14.13 2%9.21
2., Fertilizers - - - - 10.70
3., Metal scrap 4.921 14.8¢6 34.50 49.B5 57.16
4., Sulphur % roasted

iron pyrites FT.90  12.48 21.76 I0.71 B.31
5. Pulp % waste paper - - - - 28.26

e e P i . T — i P T S — T — T ——— — o I 7o 7o A T 7 g " 4 T R A . . — T =) — o ——— A " — ——

Source : D.G.C.I. & S.



[n export, products ot textilles and  readymade
garments have achisved astonishing success. Export of these
items rose from Rs. 64.44 crore in 198788 to Rs. &65.14

crore in 199192 giving an increase of 9324 Share of  this

item in entire export to this country has also risen from
8.5% in BY-88 to 3IV% in 1991-°92, Export of gems and

Jewellery has increased from Rs. 2B.57 crore in 1987-B8  to

Rs., 278B.921 in 197192 with a growth of 893%. Agricultural

and food praoducts have registered an  increase of 1&2%.

gxport of these products have increased from Rs. 14%.7 crore

in 1787-88 to Rs. I76.38 crore 1nl1991-92. Other items having
good  potential and prospects inclade machinery, transport
equipments and other engineering goods, leather goods and
handicrafts efc. In import, Y.A,.E, bhas good share in the

products of chemicals, fertilizers, metal scrap, sulphur and

roasted jron pyrites, pulp and waste paper etc,

T2.6.1 Maior Findings :

i. U.A.E. has taken No one place in India‘s export to this
region its share in total exports to G.C.C. countries
has risen to the substantial level of 3B8.5% .

2. It has registered growth of 470% and 203% for expart
and import respectively over five years.

I. This tountry presents good mavrket for textiles,
readymade garments, gems and Jjewellery, agricultural

and food products, machinery transport equipments and

other engineering goods, leather goods, handicrafts and

cosmetics etc,



7.2.7 B.C,0. region_as a whole :

India‘s trade with this reqgion has increased in

both the terms of import and export but the rate 0of growth

has been faster in case of imports.,

. Table 7.13

Direction of Trade with G.0.C.Total

(Rs. in crore)

Year Export Import B/T
1987--88 £354.0 2175.0 -1321.0
1?88--89 1030,40 IG78.0 ~-2348.0
1989-90  1%43.0 4TL2.0 -2B1%.0
199091 14467 .G 27446.0 —427%.0
19791-92  SG&G.0 B93I2.0 -5472.0

Source : DR.G.C.I. & §

India's total export destined to this region has
increased from Rs, B34 crore in 198B7-88 to Ra. JI04D crore in
1991-92 giving a growth of 258B.3% while import increased
fram Rs. 2173 crore in 1987-BB to Rs. 8332 crore in 1991-92
with a growth of 292%. The trade deficit has also increased
from Rs. 1321 crore in 1987-88B to Rs. 5472 crore in 1991-92.
India has been exporting so many goods to the countries of
this region but the major share goes Lo the products of
agricultural and food products for all the countries except

U.A.E. which has largest share in textile and readymade



garments, After the agricualtural and food products, othsar

countries alsa have great potential in textiles

and

readymade garments. Share of engineering products, gems and

Jerwellery, leather goads and handicrafts are also going

up

for all the countries.

J.2.7.1 Major Findings =

Gulf region has become a constant deficit region  for
India. Trade deficit with this region is continuously
increasing. It has rose from Rs. 1321 crore in 1987--80
to Rs. 5472 crore in 129192 more than four times over

five years.

Exports and 1mports both are increasing at a rate which
1= much higher than the India’'s general growth rates
for exparts and imports. In the five years exports and
imports have recorded the increase of 298.3% and 292%

respectively.

India has brigﬁt future in the export of agricultural
and food products keeping in view of low agrigultural
base of these countries and India’s recent policy shift
to give mare emphasis to the export of agricultural
goods., It has also good potential and prospects to
boost 1ts exports in the fields of textiles and
readymade garments, machinery and engineering praducts,

gems and jewellery, leather goods and handicrafts etc.



q,

ITmdia will goantinus to depend o0 these cauntries o
meet the growming demands of POL., Indra annually i1mport
mare thamn 30 miliion tonmes of POL and the major share
is imported from these countries particularly  from
Saudi Arabia (it alone cater 304 of our total need),
U.A.E. and ¥uwait. Other items 1imported from this
region with caomparative caost advantage are chemicals
particularly petro chemicals, fertilizers, non—ferrous
metals, metal scrap, sulphur and roasted iron pyrites,

pulp and waste paper etc.



7.3 Conclusign — Taating of Hypotheses

In order to meet the abjectives laid doun far the
study, an attempt was made to analyze the recent trends in
trade relations with all the six G.C.C. countries namely,
Bahrain, Kuwait, Oman, flatar, Saudi Arabia and U.A.E. Trade
relations 1in terms of direction of trade with these
countries ware analyrced for two decades 0f 70's and BQ's and
in research analysis only for last five years. Composition
of trade with these countries were discussed in  terms of
major items of export and import for the last five years.
In order to have 4 general view on the relative significance
aof the trade with these countries the different ratiocs such
as share of India’'s export and import to these coumntries and

vice versa were also calculated and analyzed.

In order to have a better strategy with this
regian, an attempt has also been made tQ examine the major

trends in foreign trade of these countries.

A critical assessment of the problems faced by
Indian export community in export marketing was made and

remedial measures uwere suggested to overcome those problems.

Trade prospects with this region in both the terms
of export and import has also been dealt at large in order

to expand and prosper trade and economic relations in years

to come for mutual advantage.



In order to achieve, practical utilaity of the
resaarch and to acocompolish anobther abjective of the study,
mzeveral recommendationzs are made to enhance trade relations
with these countriesz and €to control the dincreasing trade

deficit with this region.

Teating of hypothgsea 3

Hypothesis 1 1

India’'s expart performance with 6.C.C. countries

has been commendable.

n the Dasis of analvsis made in Chapter = it

2,
could  be concluded that India has registered marvellous
growth of axport with all the six G.C.C. countries during
the span of two decades. The amnual growth rates range from
14B7% for U.A.E. to %&Y for kKuwait. Share of export to

3.C.C., countries in India’s total export has also increased

from T.2% in 1970-71 to 7.3% in 91-92.

These astanishing figures confirms the statement
that India’'s export parformance with these countries has
been caommendable. But if we see from another point of view,
this confirmation will not hold good, India’'s share in total
imports of G.C.C. countries is not on a remarkable note its
share has gone down from 3I,1% in 1970-71 €0 a mere 2% in 91-

?2 leaving a good scape to increagse axport further,



Hypobhenis T1 z

"Indtan sxporting comnunity 15 lacking 1n

marketing approach 1n business with the Gulf region'.

Fraom the critical assessment of Ythe present state

f aftairs of the marketing =2fforts and problems faced by

Indian expmrtevs,‘it can edasily be painted out that Indian

exparting Communlty lacks  1n protessional marketing

approach. This hypothesis contains substantial $ruth  and

suggeskts  the need for a professional marketing approach  tao

the noble <%ask of managing export business with the Gulf

r2gion.

Hypothesis 111 s

"India has not done well in the area of project

exporty consultancy, joint vantures and other services",

It is ¢rue that thege areas are major thrust

sectors of India‘s trade relations with G.C.LC. countries and

through better performance in these areasy, India could be

able tn offset its trade deficit. #As India has not heen

able to achieve this task, the hypothesis will be

established. But India is a late entramt in thess areas and

facing some several problems particularly the stiff
competition from qgqiant multinationals of the development

world and lack of infOrmaticn on both gide. Despite several

problems India has started in this direction and
accompal ished many projec%s, consultancy assignments, Many
joint wventures are working and some ather are under

implementation. India nas also paid adeguate attention



towards othar areas of services such as man power  export,
insurance, banking, health, rtourism and shipping o2tc. So it
can  not be said in an oubt-right manner that India has not

done well in these areas.

Hypothesis IV 1

"Gulf 1nvestment intn India has been a non—-starter".

Az analysed 1n Chapter &, this hypothesis is
confirmed hecause of Indiga’'s restrictive regime of foreign
investment and different lsnding and investing priorities of
the government and Gulf financial and investment
institutions. India has also been marginally bempefited Dy
aid, grants, loans and project finance from thess2 countiries.
Only through remittances from lndian migrants working there,
India had been abhle o overcome its prablem of balance of
payment to some extent, AL large, this hypothesis hold truth

particularly in port folio investment,



7.4 Racommendations

Y401,

India should give teop most priority o international
trade particularly the export, in order to over come
the big economic problem of 1NnCreasing trade
deficit, adverse situation of bslance of payment and
mouwnting |, external  debt. We should develop a
rnational culturs Yo boost sxport. We should not
treat it as 4 mere sconomic activity but as a

national commitment and accept it as an  engine of

growth.

In Drder to honour the interpnational commitments,
the productivity of commercial crops and other
agriculture products should also be enhanced in
additiron o the industrial output o  ths full

capacity utilization.

Keeping in view of the biggest headache of glabal
competition, it is very imperative that our goods
and servicesg should be compehbitive bath

qualitatively and guantitatively.

Information gap about the vast capabilities and
potentialities of India should be narrowed down.
Far this purpose, extensive business tours,
ministerial visits, organisations of trade fairs and
exhibition and participation in there of,
arrangements of visits of business delegation of the

Gulf countries to India, meetings of Joint Business




7.4.5
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councils and lownt Cammplssiaons at fregquent intervals
and enhanced role of embasszies, high conmissiong and

trade miszions can be of i1mnense help.

A specialized agency should be set up to Collect,
analyze and disseminate the trade data and other

commearcial intelligence exclusively for the Gulf-

region.

India lacks in marketing skill. This Gulf market ig
highly competitive, volatile and vulnmerable ta the
changes taking place in the environnent. The
neglect of marketing has been responsible for
India’s poor performance. There should be a clear,
well-coordinatad and definites policy of 2Kport
marketing for this region. That policy shauld
envisage all +tha aspects of wmarketing mix like
pricing, packaging, advertising and sales praomotion,
distribution system (proper selection of agents) and
transportation etc. In order to have better
resultsy on all aspects of marketing, caontinuous
marketing reseavch has become wvitally important.
There ?5 an urgent need to inculcate a professional
approach to the gigantic task of managing export
trade with this region. & more conscious and
sustained effort is needed to ensure continuity in
supply of goods at comparative cost with strict

adherence to quality standards and delivery

schadules,




Iridia shouwld give top priority  to  sanhance trade
relatinns with  this region  because India is
continuously under pressure of huge trade deficif.
Tt should exploit all the prospects and potentials
exist i1n the way. Historical, Cultural, Political
and BGeographical all such factors, in  additiaon to
true  Econemic  factors, should contribute 1n this
regard. Through bilateral talks and agreements.
India should negotiate the ways by which India could
be able to offset the huge trade deficit and achieve
the desired goals. India should make  an aggressive
campaign in baosting export of thrust 1tems and
entering into wvarious fields of services like
manbomer sxport, tourism, banking and insurance etc.
India shouwld chalk-ouf% a planned strategy to  boost
its euport of projectis divectly ar by entering in to
subcontracts with the giant multinationals alsa.
Area of consultancy service can also be extended
with efase keeping in view of the changed economic
scenario of Gulf countries, joint ventures have
become effective toal of enhancing ecanomic
cooperation at global level. Thig area of joint
ventures should be praomoted and extended to third
countries also. India should convince the Gulf
investors about the capabilities and potentialities

of Indian econamy, %o invest and assist more

liberally.



7.4,

For enhancing and developing India' s trade relations
wiith  fthese countries, adhocism  and indecisivensass
should come to an end because these factors have hit
india's ties with these nations and addversely
affected +trade prospects. Bur gqovernment should
have a clear and pragmatic foreign policy towards
5.C.C, countries and should act as a catalyst for
accelerating trade and investment between India and
the Gulf countries. India, in this context should
reorient her trade policy with this region in a2 more
agpressive business like manner. That will ensure
long term sustained growth in Indiz’'s export %o this
region, Futurs prospects depend largely Ty
continuation af the present liberalized trads
policies. dismantalling of barriers will certainly

promote and investment,

Chambers of ocommerce and industries of the tuo
regions can play a vital role for creating the right
environment for cooperation among businessmen of the
two sides. Regular interaction through meetings,
seminars, sympoesia and work shaps on related aspects
of India’s trade with these countries and holding 6&f
Jjoint business councils meetings between G.C.C.
chambers of commerce and Indian chambers of commerce
caold give better results, Establighment of a Joint
chamber of commerce cnuld also be a positive step in

this direction.
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These six GB.C.C. countries have made significant
progress to gquicken the pace of integration of their
economies im all fields 1n relation to the creation
af a Bulf Common Marbket (GCM)Y by 2000 AT, G.C.C.
states have alsgso initiated in this direction to bave
single custom tariff, keeping in  wvieu, these

developments, India should chalk out its strategy to

treat them ‘one’ rather than to differentiate among
them.

Role of Export Promotional Agencies should be
enhanced and made more effective. Theze ageni-ies

should be directed to promote exports of valuwe added

finished and manofacturad items instead

af A

materials inorder 4o have better wvalue realization

of Indian exports.

Commercial agents are key to trade in Gulf
countries. These agents should be identified and
selected wvery caraefully because these agents enjoy
such protection which in no other region of the
world, the agents could enjoy due to number of
protectionist local rules and laws prevailing in
these countries, Chambers of commerce of the
respective countries prepare the lists of such
agents. For identification anq selection, these

lists could be of immense help.
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Exinting 1nfrastrocturs between the two regions
ashould alson be evaluated and expanded keeping in
view of the basic and qualifative changes that have
orsurad, In thig regard, India should modernise as
well as extend i1ts transportation facilities,

shipping capaclities, tele-communication facilities

and storage, cold storage and ware housing

facilities.

In order top diversify and develop the trade betpigen
the twa regions,y, the scope of ¢trade showld be
extended to non-merchandise areas of services in
manpower export, project expart, consuwltancy
services, subcontracting, joint ventures, banking,
insurance, shipping, tourism, educafion, hesalth,
research and development (R%D %, science and
technological collaborations, housing, rural
development, agricultural development, geological
and mineral surveys and exploration, aoperation and
maintenance and management. The need of the hour is
to maunt an extra effort and the treasure hunt in
Gulf countriaes sbould not be restricted to exports
of goods alone, These areas fould generate huge
foreign exchange earnings if a methodical and
dynamic approach 1s adopted. Establisment of
saparate promotional organisations for these areas
caould give better result particularly in  manpower
export, the establishment of an arganisation for
recruitment and training of expertise manpower will

help to recruit the best manpower which will result
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7.4.18

7.4.19

win creating 4 better image of India in Gulft.

There will be a good and coangenial atmosphere  to
boost the $rade hetwean the two regions 1f India
trade centrez are established in Gulf coumtries and
their trade centres are established in india,

In addition to expansiaon of branches of Indian banks
in Bulf ragion and Gulf banks in india,
astablishment a of joint Indo~Gulf bank cauld
contribute a lot in generating invisible 1ncome for
both the raegions which at present is earned by the

banks of developed countries.

To remove hurdles in communication and have better
understanding among the businessman opf the two
reginmns, pramotion of Arabic langquage in India and
the Hinmdi in Gulf, wowuld be beneficial. Use of

Arabic in correspondence with regard to exports will

give extra benefit.

Quality is +#he bed rock for contiArunus growth of
export. Gulf market is highly guality conscious.
Hence there is an urgent need for maintaining

highest standards of guality of products and

sarvices,

Dil production and conservation at domestic level

should be pursued vigoraously.



720

Concludingly, fthere exits 3 vary wide scope  and
immense patentialities of muotually advantageous
trade and saconomisc co-operation between  the beo
regions  and there remain muach to be done for
strengthening the economic ties keeping in view of
untapped potentialities. There 1is a need to
understand esach other in a hetter way, create an
atmosphara rcongental for hetter econamidc ties,
intensify new argas of co—operation and 1mprove on
the enisting ones in order to ease the mounting

pressura on India’s balance of trade and

consaquently on the balance of payment,



